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WE ALL LOVE STORIES: HOW THE EU SUPPORTS

CINEMA AND THE AUDIOVISUAL SECTOR
<

"Cinema is an essential part of our rich and diverse European culture and is
contributing to reinforce bonds between people feeling the same passion
and emotion on a movie. With all the actions taken in favour of European
cinema, the EU is present in the everyday life of citizens"

Mariya Gabriel, Commmissioner for Digital Economy and Society, European Cinema Night
(3-7 December 2018).

The Juncker Commission has put cinema and the audiovisual sector high on its political
and legislative agenda. As part of the Digital Single Market strategy and the Creative
Europe's MEDIA sub-programme supporting film, television, new media and video games,
these actions aim to bring tangible benefits to filmmakers and all creators. This will also
allow Europeans to access more films, TV series and other audiovisual works across borders.

EU audiovisual sector at a glance
MEDIA is a part of the Creative Europe programme, investing in Europe’s cultural and
creative sectors, which represent:

Between 2007 and 2016
OOO over 18,000 films / 800/0
o

OO were produced.

64% Global internet video share

Only 47% of the cinema releases of in consumer internet traffic is
European films are followed by a release on expected to increase from
video-on-demand. 64% in 2014 to 80% by 2019.

The Commission has reinforced the MEDIA programme

Since 1991, the Creative Europe's MEDIA sub-programme has been a great success for
European cinema, highly recognised by the audiovisual sector, and has invested a total of
€2.6 billion in the development and dissemination of European works.



Each year MEDIA supports:
Trainings for more than
2000 professionals

Development more than
200 films and series

Reaching 3.5 million people
at film festivals

Q (o) MEDIA-supported films have won many awards -
O O for example, &35 films with funding from MEDIA
have won top prizes at the Cannes Film Festival

The Juncker Commission has supported innovation with:

The Guarantee facility scheme which makes it much easier for creative and cultural smalland
medium-sized enterprises across Europe to access fresh capital. Sectors include architecture,
archives and libraries, artistic crafts, audiovisual (including film, television, video games and
multimedia), cultural heritage, design, festivals, music, performing arts, publishing, radio and
visual arts.
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27 Member States.

The Commission also supports initiatives such as the “Women Pioneers in European Cinema”
project initiated by the European women’s audiovisual network. The gender balance of
projects participating in the MEDIA programme is now monitored.



The EU has modernised key legislative frameworks

Based on Commission's proposals, the EU
has agreed on a new Audiovisual Media
Services Directive that will create a fairer
regulatory environment for the entire
audiovisual sector, promote European
works on video-on-demand platforms
across the EU, and strengthen the
protection of minors, reinforce the fight
against hate speech, and simplify
advertising rules. The new rules will apply in
2020 in all EU Member States.

................................... BEFORE

the Juncker Commission: Only TV broadcasters
were subject to the requirement of including at
least 50% European content (including national
content) in what they broadcast.

While European TV
broadcasters invest

20% of their revenues %

around

in original content, this figure represents

less than 1% for on-demand providers.
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the Juncker Commission: Video-on-demand
services — which already have to promote
European works under current rules — need to
ensure that their catalogues feature at least 30%

European content, and should give good
visibility (prominence) to European content in
what they offer to subscribers.

Europeans now benefit from new digital rights. Since 1 April 2018, they have been able to
access the online content to which they have subscribed in their home country - films, sports
broadcasts, music and e-books — wherever they are in the EU.

New rules will also make it easier for European broadcasters to make programmes available
on their live TV or catch-up services online, and will simplify the distribution of radio and TV
channels by retransmission operators.

41% 50% ~47%

of European works are
distributed online in
Europe and of these

Bocy are only available in
0 3 countries or less.

of Europeans of all
ages watch TV online

of Europeans aged
15-24 do so at least
once a week

The Commission also proposed to modernise EU copyright rules to help creators and rights
holders from all creative sectors in their negotiations with online platforms, enabling them to be
better remunerated for the use of their creative content which largely benefits these platforms.
Currently negotiated by EU co-legislators, the directive aims to open up the potential for more
creativity and content by clarifying copyright rules and making them fit for the digital age.



By 2021 videos will represent

82% The four biggest platforms have

altogether

of the online content ° °
protected by copyright, 2 bl I I |0 n
compared to : users accessing hundreds of hours

730/ of video and music uploaded every
(o) minute.
in 2016. 5

The EU is investing in the future of the European audiovisual sector

For the EU's next long-term budget for 2021-2027, the Commission
has proposed funding for the EU programme for culture - Creative
Europe - of €1.85 billion (compared to €1.46 billion for 2014-2020). i
For the MEDIA programme itself, the proposed budget amounts to

€1.081 billion (compared to €817 million for 2014-2020).

More attention to digital transformation that affects the cultural and

creative sectors:

A focus on innovative story-telling and Create a directory
Virtual Reality of European movies

Establish a network of
Video-on-Demand platforms

Create a network
of European festivals

Support more cinemas featuring EU Work with updated rules for audiovisual
movies media
Pan-European distribution strategies Invest in 5.000 audiovisual professionals



More support for the promotion of European cultural and creative works
beyond the EU:

— O—0O
Promote, market and Bring more Encourage networking
brand European works European works to for young creative
internationally international festivals entrepreneurs
#DigitalSingleMarket #MEDIAprogEU #EuropeForCulture




